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The Answer:



Bumper Sticker



Print Ad



Stencils for lampposts



Airplane Banner



Billboard



Print Ads

Speaks to: general public. 
Introduces the bank as a 
partner in all investment 
choices.  
Imagery chosen as very eye-
catching, as this should 
probably be the first ad in the 
series. 



Print Ads

Speaks to: young 
people. 
Tone of voice: helpful, 
“we understand your 
problem”.



Print Ads

Second version of this 
ad with child as 
“scientist” - engaging 
photo



Print Ads

Third version of ad with 
a young female scientist 
holding a large carrot. 
Slightly “suggestive” to 
capture attention, but 
has a serious note in 
that food security is no 
longer a problem of the 
future.



Print Ads

Speaks to: young 
males.  
Imagery: The guy 
doesn’t look quite as 
regular as the copy 
might suggest, but then 
again, never judge a 
book by the cover! 
Citizens Bank welcomes 
all customers, no matter 
how they look.



Print Ads

Speaks to: young 
professionals in family 
business. 
Imagery (to be replaced with 
Guyanese looking people): 
father and son farmers. Again 
agriculture and small and 
medium commercial 
enterprises should be a 
particular target group for 
CB. The ad should also be 
done in a manufacturing or 
trade context. 



Print Ads

Speaks to: Mothers. 
Imagery: (to be replaced with 
Guyanese-looking people): 
funny visualisation of a 
situation all mothers know… 
to grab the attention of the 
viewer! 
Women should be treated as 
a very important target group. 
This ad could also be 
repeated later with a mother-
and-baby photo.



Print Ads

Speaks to: School leavers, 
teenagers, young people at 
the beginning of their 
careers. 
Tone of voice: understanding, 
but also a little bit paternal, 
strong call to action. 
Imagery should convey 
worried youth without too 
much negativity.



Print Ads

Speaks to: people who leave 
their valuables at home. 
We thought the idea of the 
“thief” is great, but want to 
replace the “external thief” 
with a family member that 
raids a stash. Picture could 
be replaced by Guyanese-
looking person, but she looks 
actually rather eye-catching 
in her 1950s pink!



Product Brochures

Instead of folded leaflets that everybody throws  
away immediately, we suggest to give the information  
to the customer in form of a practical paper carrying bag!  

An original handout, additional information can be placed 
into the bag, and the customer will most likely re-use the 
bag for his or her own purposes.  

Later, more fancily produced bags can be designed, or small 
mini-bags for kids’ accounts. 

With Citizens Bank, your financial future is “in the bag!”










